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INTRODUCTION

The Sustainable Development Goals (SDGs), also known as Global Goals, are a
set of 17 integrated and interrelated goals to end poverty, protect the planet
and ensure that humanity enjoys peace and prosperity by 2030.

Reporting on the SDGs is important in communicating to stakeholders the
organization's commitment to contributing to the Global Goals; claiming
accountability and responsibility to take the necessary actions; and measuring
progress over time.

SDG Progress Reports cater to a variety of audiences, so it's best to adjust it
accordingly. First, identify your target reader. Next, you can shift your focus on
what they need to know. For example, your action plans are in the interest of
your beneficiaries. Some readers might prefer details like timelines or budgets,
while others like your trustees will be more interested in the impact made, the
challenges you encountered and the lessons you learned from them.

Your SDG progress report can start with a brief review of your organization's
alignment to the Global Goals. It can include the social responsibility and
business case for taking action on the SDGs.

Creating a good SDG progress report means being transparent with your
audience. Back up your claims with relevant data. Keep your sentences concise
when necessary, but dive into detail when it comes to qualitative and
quantitative evidence. Remember: this report is a combination of understanding
how your mission aligns with global sustainability efforts, and communicating
that clearly with the rest of the world.




RAJ SUBRAMANIAM
CEO

This section is an opportunity
to demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the report.
It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the

LEADERSHIP BOARD

CEO'S MESSAGE

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the
SDGs to meet the global
2030 deadline.

Catch your
reader's eye
by
highlighting
one of your
main points in
this space.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also, This section is an
opportunity to demonstrate
how top management is
taking the lead and giving
direction to your NFP's
sustainability efforts.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDG
Progress Reports cater to
a variety of audiences, so
it's best to adjust it
accordingly.

First, identify your target
reader. Next, you can shift
your focus on what they
need to know.




FRED SAMUEL
CTO

This section is an opportunity
to demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the report.
It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the

LEADERSHIP BOARD

CTO'S MESSAGE

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the
SDGs to meet the global
2030 deadline.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also, This section is an
opportunity to demonstrate
how top management is
taking the lead and giving
direction to your NFP's
sustainability efforts.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

Catch your
reader's eye
by
highlighting
one of your
main points in
this space.

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDG
Progress Reports cater to
a variety of audiences, so
it's best to adjust it
accordingly.

First, identify your target

reader. Next, you can shift
your focus on what they
need to know.




MIKE JAMES
CFO

This section is an opportunity
to demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the report.
It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the

LEADERSHIP BOARD

CFO'S MESSAGE

This message demonstrates
the organization's

, understanding of its impact

and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the
SDGs to meet the global
2030 deadline.

Catch your
reader's eye
by
highlighting
one of your
main points in
this space.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also, This section is an
opportunity to demonstrate
how top management is
taking the lead and giving
direction to your NFP's
sustainability efforts.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDG
Progress Reports cater to
a variety of audiences, so
it's best to adjust it
accordingly.

First, identify your target
reader. Next, you can shift
your focus on what they
need to know.




BRIE CAIN
CHRO

This section is an opportunity
to demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the

tone for the rest of the report.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the

LEADERSHIP BOARD

CHRO'S MESSAGE

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the
SDGs to meet the global
2030 deadline.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also, This section is an
opportunity to demonstrate
how top management is
taking the lead and giving
direction to your NFP's
sustainability efforts.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

Catch your
reader's eye
by
highlighting
one of your
main points in
this space.

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDG
Progress Reports cater to
a variety of audiences, so
it's best to adjust it
accordingly.

First, identify your target

reader. Next, you can shift
your focus on what they
need to know.




JILL BRADLEY
CSO

This section is an opportunity
to demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the report.
It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the

LEADERSHIP BOARD

CSO'S MESSAGE

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also builds the audience's
trust and confidence in the
organization.

It can include an overview of
the vision, direction and
strategy the organization is
committed to take, to help
move the needle on the
SDGs to meet the global
2030 deadline.

Catch your
readers eye
by
highlighting
one of your
main points in
this space.

This message demonstrates
the organization's
understanding of its impact
and responsibility to people
and the planet. Importantly, it
also, This section is an
opportunity to demonstrate
how top management is
taking the lead and giving
direction to your NFP's
sustainability efforts.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction to
your NFP's sustainability
efforts.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDG
Progress Reports cater to
a variety of audiences, so
it's best to adjust it
accordingly.

First, identify your target
reader. Next, you can shift
your focus on what they
need to know.




There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

SCOPE OF THE REPORT

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust



There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

SCOPE OF THE REPORT

FRANCHISE

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet,
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

Ll

It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
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to people and the planet.
Importantly, it also builds
the audience's trust
mportantly, it also builds
the audience's trust and
confidence. This section
is an opportunity to
demonstrate how top
management is taking
the lead and giving
direction to your NFP's
sustainability efforts.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

-
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This section is an
opportunity to
demonstrate how top
management is taking
the lead and giving
direction to your NFP's
sustainability efforts.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.




SCOPE OF THE REPORT

EXPANSION

There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

Importantly, it also builds
the audience's trust and
confidence inthe
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its
impact and responsibility

to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust to
help move the needle on
the SDGs to meet the
global 2030 deadline.




There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals the
SDGs to meet the global
2030 deadline and
responsibility to people
and the planet.
Importantly, it also builds

SCOPE OF THE REPORT
GEOGRAPHIC PRESENCE

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
relevant to your
organization than others.

This message
demonstrates the
organization's
understanding of its
impact and responsibility
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This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDGs to
meet the global 2030
deadline. relevant to your
organization than others.



PROJECTS

Performance goals are a
good way to monitor and
measure progress.
Reporting performance can
include details such as
indicators identified, data
collected and SDG-related
activities accomplished.
Clear and concrete
performance goals make it
easier to generate relevant,
consistent and comparable
data over time, in formats
that your audience can
understand and appreciate.

OVERVIEW OF CORPORATE
SUSTAINABILITY

Performance goals are a good way to monitor and measure progress. Reporting
performance can include details such as indicators identified, data collected and SDG-

related activities accomplished. Clear and concrete performance goals make it easier to

generate relevant, consistent and comparabledata over time, in formats that your
audience can understand and appreciate.

Key Indicator

Your Key Performance
Indicator goes here

Your Key Performance
Indicator goes here

Your Key Performance
Indicator goes here

Activity / Project

Add a few details
describing the
related activities

Add a few details
describing the
related activities

Add a few details
describing the
related activities

Data / Outcome

What results did
you obtain from
your project?

Write them here.

What results did
you obtain from
your project?

Write them here.

What results did
you obtain from
your project?

Write them here.
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FOCUS

Performance goals are a
good way to monitor and
measure progress.
Reporting performance can
include details such as
indicators identified, data
collected and SDG-related
activities accomplished.
Clear and concrete
performance goals make it
easier to generate relevant,
consistent and comparable
data over time, in formats
that your audience can

understand and appreciate.

Performance goals are a
good way to monitor and
measure progress.
Reporting performance
can include details such
as indicators identified,
data collected and SDG-
related activities
accomplished. Clear and
concrete performance
goals make it easier to
generate relevant,
consistent and

This section is an
opportunity to
demonstrate how top
managementis taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
An authentic, sincere and

OVERVIEW OF CORPORATE
SUSTAINABILITY

from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDGs to
meet the global 2030
deadline. relevant to your
organization than others.
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Performance goals are a
good way to monitor and
measure progress.

Reporting performance can

include details such as
indicators identified, data
collected and SDG-related
activities accomplished.
Clear and concrete
performance goals make it

easier to generate relevant,

consistent and comparable
data over time, in formats
that your audience can

understand and appreciate.

Performance goals are a
good way to monitor and
measure progress.
Reporting performance
can include details such
as indicators identified,
data collected and SDG-
related activities
accomplished. Clear and
concrete performance
goals make it easier to
generate relevant,
consistent and

OVERVIEW OF CORPORATE
SUSTAINABILITY

PERSPECTIVE

This section is an
opportunity to
demonstrate how top
managementis taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
An authentic, sincere and
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from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDGs to
meet the global 2030
deadline. relevant to your
organization than others.
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Where do you go from
here? Sustainability
reports are not just
about looking back, but
also looking forward.
This SDG Progress
Report is a continuous
work in progress - a way
for your organization to
track its impact and

improvements over time.

This section outlines
your strategy for
continuing the good
work done so far.

Performance goals are
a good way to monitor
and measure progress.
Reporting performance
can include details such
as indicators identified,
data collected and
SDG-related activities
accomplished. Clear
and concrete
performance goals
make it easier to

NO ZERD
POVERTY HUNGER

DECENT WORK AND
ECONOMIC GROWTH

13 hemor 14 viw™

SUSTAINABILITY GOALS

Performance goals are a
good way to monitor and
measure progress.
Reporting performance
can include details such
as indicators identified,
data collected and SDG-
related activities
accomplished. Clear and
concrete performance
goals make it easier to
generate relevant,
consistent and
comparable data over
time, in formats that your
audience can understand
and appreciate. This
section is an opportunity
to demonstrate how top
management.is taking
the lead and giving
direction to your NFP's
sustainability efforts.
This message
demonstrates the
organization's
understanding

GOOD HEALTH
AND WELL-BEING

e

INDUSTRY, INNOVATION 1 0 REDUCED
AND INFRASTRUCTURE INEQUALITIES

V'
(=)

v

QUALITY
EDUCATION

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

19 oiiweo 1
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ALIGNING WITH GOALS

from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDGs to
meet the global 2030
deadline. relevant to your
organization than others.

from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy the
organization is committed
to take, to help move the
needle on the SDGs to
meet the global 2030
deadline. relevant to your
organization than others.

GENDER CLEAN WATER
EQUALITY AND SANITATION

11 SUSTAINABLE CITIES 1 2 RESPONSIBLE
AND COMMUNITIES CONSUMPTION
AND PRODUCTION

1 PARTNERSHIPS
FOR THE GOALS




There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.

SUSTAINABILITY GOALS

FRAMEWORKS

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

17

impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust




INVESTMENT, IMPACT & OUTCOMES
INVESTMENT
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There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility

Importantly, it also builds
the audience'strust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

impact and responsibility
to'people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It an include an overview
of the vision, direction
and strategy the
organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust




IMPACT

There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

INVESTMENT, IMPACT & OUTCOMES
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impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It an include an overview
of the vision, direction
and strategy the
organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust




There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility
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Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

INVESTMENT, IMPACT & OUTCOMES
OUTCOMES
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impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It an include an overview
of the vision, direction
and strategy the
organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust

Catch your reader's eye by highlighting
one of your main points in this space.

100

readers appreciate
accurate information

100
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readers appreciate
accurate information




There are 17 SDGs and
169 targets in total. While
they are all important and
interrelated, some will be
more relevant to your
organization than others.
This section can identify
the specific SDGs and
targets you are prioritizing,
and demonstrate how they
align with your own
strategy and goals.

This section is an
opportunity to
demonstrate how top
management is taking the
lead and giving direction
to your NFP's sustainability
efforts. This message
demonstrates the
organization's
understanding of its
impact and responsibility

Importantly, it also builds
the audience's trust and
confidence in the
organization

An authentic, sincere and
mission-driven statement
from the chair, CEO or
president signals
commitment and sets the
tone for the rest of the
report. It can include an
overview of the vision,
direction and strategy
the organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.

This message
demonstrates the
organization's
understanding of its

EXPANDING SUSTAINABILITY

INITIATIVES

impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust and
confidence in the
organization.

It an include an overview
of the vision, direction
and strategy the
organization is
committed to take, to
help move the needle on
the SDGs to meet the
global 2030 deadline.
This message
demonstrates the
organization's
understanding of its
impact and responsibility
to people and the planet.
Importantly, it also builds
the audience's trust this

This section is an
opportunity to
demonstrate how
top management is
taking the, This
section is an
opportunity to
demonstrate how
top management is
taking the lead and
giving direction to
your NFP's
sustainability
efforts.
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This section is an opportunity to demonstrate
how top management is taking the lead and
giving direction to your NFP's sustainability
efforts.

This message demonstrates the
organization's understanding of its impact
and responsibility to people and the planet.
Importantly, it also builds the audience's trust
and confidence in the organization

An authentic, sincere and mission-driven
statement from the chair, CEO or president
signals commitment and sets the tone for the
rest of the report. It can include an overview
of the vision, direction and strategy the
organization is committed to take, to help
move the needle on the SDGs to meet the
global 2030 deadline.

This message demonstrates the
organization's understanding of its impact
and responsibility to people and the planet.
Importantly, it also builds the audience's trust
and confidence in the organization.

It can include an overview of the vision,
direction and strategy the organization is
committed to take, to help move the needle
on the SDGs to meet the global 2030
deadline.

This section is an opportunity to demonstrate
how top management is taking the

This message demonstrates the
organization's understanding of its impact
and responsibility to people and the planet.
Importantly, it also builds the audience's trust
and confidence in the organization.

It can include an overview of the vision,
direction and strategy the organization



